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A BIT OF “HOUSEKEEPING”

This webinar is 
being recorded 

and will be 
available on our 

support site

Use the Q&A for 
questions. Feel 

free to ask during 
the presentation.

I am working in a 
sandbox, but you 
can follow along 

in your own 
instance 

Please complete 
our survey after 

the webinar



Agenda

• What is SEO?

• What matters for SEO

• How to apply it in your pages

• A simple approach you can reuse

• Tools that support you

• What not to focus on

• Resources

• Q&A
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What is SEO?
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Making your pages 
easier to find in search

Helping the right 
people find the right 

content

Clarity and structure 
matter most



SEO Is Changing, Not Disappearing

Then

• link-based 
results

• keyword 
searches

Now

• AI summaries 
and assistants

• featured results
• people asking 

full questions 

Still Matters

• clear structure
• useful content
• accessibility
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Good SEO still starts with helping people find and understand your content.



How Search Works (High-Level)

Find your pages 
(Crawl)

• Links, navigation, 
sitemaps

Understand your 
content (Index)

• Titles, headings, page 
structure, and context

Match pages to user 
searches (Rank)

• Relevance & clarity
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Site Structure & URLs (High-Level)

Organize pages 
clearly

Group related 
content

Simple, 
descriptive 

URLs

Avoid duplicate 
pages
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What You Can Improve on a Page

Page Title Description Headings Links Images
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Search Intent: Focus pages on what users are actually trying to find.



• Write for users first

• Keep content clear and 
organized

• Keep pages accurate and up 
to date

• Focus on useful, relevant 
information

Helpful Content Matters
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• Describes the page clearly

• Specific, not generic

• Appears in search results

Page Title
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• Summarizes what the page 
is about

• May be used in search 
results

• Helps users decide whether 
to click

• Undergraduate Business Programs 
page for prospective students.

Weak Example:

• Explore our undergraduate business 
programs, including majors, admission 
requirements, and career paths.

Better Example:

Meta Descriptions
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Length Guidance: Visibility, Not Ranking

Page Titles

•Keep it clear and 
specific 

•Avoid too long or too 
short 

•50–60 characters

Meta Descriptions

•Write a clear, helpful 
summary 

•Put the most important 
info first

•140–160 characters
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• Use one clear H1

• Use H2s to organize content

• Helps users scan the page

Headings
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• Use descriptive link text

• Avoid “click here” or “read 
more”

• Tell users what they’ll get

Link Text
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Click here for deadlines
      View Fall 2026 application deadlines

      Learn more about aid
      Download financial aid checklist

      Learn more about programs
      Explore undergraduate degree programs

      Click here to sign up
      Register for campus tour

Weak vs Better Examples



Images

• Add high-quality images 
near relevant text

• Add alt text to images

• Describe what’s in the image

• Helps accessibility and 
clarity
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Weak alt text

students studying

Better alt text

Four Gallena 
University students 
studying together at 
an outdoor table on 
campus



Common Mistakes to Avoid

Titles like “Home” or “Programs”

Missing or vague descriptions

Headings that don’t follow a clear structure

Links like “click here” or “read more”

Skipping a final review before publishing
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A Simple Approach

17

title, description, and headings

links and images

Fix the basics

review the page

run any available checks

preview the page as a user

Check your work

rewriting a title

fixing a link

clarifying a section

Improve one thing



Page Properties

•Titles, descriptions, metadata fields

Editor

•headings, links, images

Page Check

•spelling, links, W3C validation, accessibility

CMS Reports

•Broken Pages, Site Check, Custom Reports 

Site Analytics Gadget

•identify high-traffic pages

Insights (if available)

•identify opportunities and issues

Tools that Help

18



Quick Manual Check

Read the page 
from the top

01
Check links – 
do they make 
sense?

02
Scan headings 
for clarity

03
Look at it like 
a user

04
Preview 
before 
publishing
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LET’S SEE IT!



What Not to Focus On

Meta keyword 
tags

Focus on 
clear page 

topics

Keyword 
repetition

Focus on 
natural 

language

Keywords in 
URLs or page 

names

Focus on 
clear, user-

friendly 
naming

Exact metadata 
lengths

Focus on 
writing clear, 

useful 
summaries

Perfect heading 
order

Focus on 
readable 

organization

Focus on creating clear, useful content for your audience.



Q&A



Additional SEO Resources

Learn the Basics
• Google Search Central – SEO Starter Guide: https://developers.google.com/search/docs/fundamentals/seo-starter-guide
• Google: How Search Works: https://www.google.com/search/howsearchworks/

Writing for Search (Practical)
• Google: Creating Helpful, Reliable Content: https://developers.google.com/search/docs/fundamentals/creating-helpful-

content
• Google image SEO best practices: https://developers.google.com/search/docs/appearance/google-images#descriptive-

alt-text 

Quick Best Practices Google: 
• Title Links in Search Results: https://developers.google.com/search/docs/appearance/title-link
• Google: Meta Descriptions: https://developers.google.com/search/docs/appearance/snippet 

Generative AI Fundamentals:
• Optimizing your website for generative AI features on Google Search: 

https://developers.google.com/search/docs/fundamentals/ai-optimization-guide 
• Google Search's guidance on using generative AI content on your website: 

https://developers.google.com/search/docs/fundamentals/using-gen-ai-content 
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Post-Webinar Survey

• 2 minutes

• We love knowing what you like or would like improved!



Other Questions?

• Email us at training@moderncampus.com

• Visit our support site (https://support.moderncampus.com/cms/)

• View all past Training Tuesdays 
(https://support.moderncampus.com/cms/webcasts/training-tuesday.html)
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mailto:training@moderncampus.com
https://support.moderncampus.com/cms/
https://support.moderncampus.com/cms/webcasts/training-tuesday.html
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The next Training Tuesday will be on

June 30, 2026

Marking the Occasion Using Layout Builder 

Registration is now open!



Thank you!
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